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AN EXAMINATION OF INFLUENCE OF
INFRASTRUCTURE ON DESTINATION MARKETING
PERFORMANCE BY PUBLIC ORGANIZATIONS IN

KENYA

Kenya as a destination for tourists has unique features that make it attractive and competitive in the global
tourism market. , Despite Kenya’s great tourism products and the important role of tourism to Kenya’s econ-
omy, there are several aspects that have shaped Kenya’s image in the global arena. These aspects have an
influence on tourism industry. The road infrastructure also faces diverse challenges in Kenya. This study
sought to examine the influence of infrastructure on destination marketing performance by public organiza-
tions in Kenya. The study found a correlation between infrastructure and destination marketing was positive
and statistically significant (r = 0.450, p < 0.05). The regression analysis found that the F-statistics of the regres-
sion (F (1, 64) = 16.226) which is statistically significant (p<0.05) indicates that the model applied significantly
predict the change of the dependent variable as result of the predictor variables include in the model. Through
the regression analysis the study further found that there exists a statistically significant positive relationship
between infrastructure and destination marketing performance in public organizations in Kenya (β =0.439,
p<0.05). A 0.439 beta coefficient implies that when infrastructure increases or is enhanced by an additional
unit, destination marketing performance increases by 0.439. This means that the null hypothesis (Ho) was
rejected by implying that “there is significant effect of infrastructure on destination marketing performance
by public organizations in Kenya”. The study recommended that Infrastructural development with emphasize
on comfort levels of transport and hotels of tourists is key component in stimulating destination marketing
performance in public organizations in Kenya.
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